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The navigation buttons, the category tabs, and the 
table of contents buttons are located at the right 
edge of each page for easy page scrolling. The link 
buttons to relevant pages and external sites are also 
available in the text.

Navigation buttons

Click the left arrow to 
go back one page.

Click the right arrow to 
go forward one page.

Click the return arrow 
to go back to the 
previous page.

Link buttons

Click the icon to go to 
the relevant page in 
this data book.

Click the icon to go to 
the relevant external 
site.

How to Use This PDF

Category tabs
Click a title to 
go to the top 
page of the 
category.
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Kirei Lifestyle Plan̶Kao’s ESG Strategy 102-16

Kao’s ESG Vision

A Kirei Lifestyle means living a beautiful life inside and out.

A Kirei Lifestyle is full of compassion.

Where making your own life clean and beautiful never 

compromises the beauty and cleanliness of the world around 

you.

A Kirei Lifestyle is enjoying today, with the peace of 

mind that those joys will be there tomorrow.

It’s the chance to express who you truly are, with the 

confi dence that you are walking the right path. Even in 

the smallest, everyday moments.

That’s why, at Kao, everything we do is in service of 

this lifestyle.

It’s why we do what is right, not what is easy.

We put our innovation and imagination to the task 

of enriching lives by fi nding ways for people the 

world over to live the Kirei Lifestyle.
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BY 2030

We will aim to empower all people, 

at least 1 billion by 2030, to enjoy more beautiful 

lives — greater cleanliness, easier aging, better 

health and confi dence in self expression 

BY 2030

100% of Kao brands will make it easy for 

people to make small but meaningful choices 

that, together, will shape a more resilient and 

compassionate society 

BY 2030

100% of our products will leave a full lifecycle 

environmental footprint that science says our 

natural world can safely absorb 
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