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Report on the Kao Life-in-Harmony Foundation’s First Year Activities

Focus on Improving Quality of Life

Since its founding in September 2023, the Kao Life-in-Harmony Foundation aims, through various activities,
to provide clean, beautiful, healthy, and thoughtful living to all people, to enrich lives and create a safe and
harmonious future for all. In October 2023, the Foundation concluded partnership agreements with two
companies, PT. Gama Inovasi Berdikari (GIB), to address Indonesia’s severe water issues, and Mirairo Inc., to
deliver useful information to people with disabilities in Japan.

Kao Life-in-Harmony Foundation

A rainwater storage tank has been installed, and its water will be shared among families

Working with GIB to Address Water Issues in Indonesia
Due to topography and infrastructure constraints in Indonesia, some regions experience water shortages despite

rainfall. Consequently, severe shortfalls affect many residents, who must spend much of their income on buying
water. The Kao Life-in-Harmony Foundation, partnering with GIB under the Program RAIN (Rahmat Allah
untuk INdonesia™), has begun working toward a solution by utilizing rainwater. In 2024, seven 5,000-liter-
capacity GAMA-Rain Filter (GRF)™ systems were installed in Girimulyo, Panggang City, Gunung Kidul
Regency, in the Special Region of Yogyakarta for public use in community centers and areas where several
households can have access to them. GRF filters and stores rainwater without using electricity and is a
sustainable system that can be maintained by residents. Local people participated in installing the systems,
which also provided temporary employment opportunities. Working together with residents and the local
authority, this project aims to help remedy the water shortage and contribute to a clean, healthful environment
for all.

*1 Rahmat Allah untuk INdonesia, meaning “God’s blessings for Indonesia”

*2 GRF is the name of a rainwater storage system that is GIB’s main product. Rainwater is filtered through three simple

filters and stored in tanks, without the use of electricity.


https://www.kao-lih-foundation.com/en/

Communication Activities for People with Disabilities Together with Mirairo
The Kao Life-in-Harmony Foundation has partnered with Mirairo to understand the daily challenges that

people with disabilities and their families face. In 2024, the Foundation, focusing on situations or actions
people with disabilities find difficult in daily life, offered hints for resolving difficulties through the Mirairo
News, a communication medium owned by Mirairo, on its “Tips for Daily Living” information site. To broaden
communication within the community of people with disabilities, information is communicated to all
registered users through the notification function of the Mirairo ID digitalized disability certificate™. The
Foundation intends to continue identifying new issues and communication information with input from people
with disabilities and their families.

*3 Smartphone app developed by Mirairo for people with disabilities.

Notifications sent to The 'Tips for Daily Living' section
Mirairo ID registrants of Mirairo News
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How information is provided to people with disabilities

Kao Life-in-Harmony Foundation Concept

The Foundation aims to provide care and enrichment to all people and create a safe and harmonious future by
supporting each individual and through various systems and solutions that promote clean, beautiful, healthy,

and thoughtful living.

Related Information

Kao Establishes the Kao Life-in-Harmony Foundation

* This news release is a translation of a Japanese-language news release dated February 28, 2025.

About the Kirei Lifestyle Plan
Over the past 130 years, Kao has worked to improve people’s lives and help them realize more sustainable

lifestyles—a Kirei Lifestyle. The Japanese word “kirei” describes something that is clean, well-ordered, and
beautiful all at once. For Kao, this concept of “kirei” not only describes appearance but also attitude—a desire
to create beauty for oneself, for other people, and for the natural world around us. Aiming to realize a more
sustainable way of living, in April 2019, the Kao Group established its ESG strategy known as the Kirei
Lifestyle Plan. By 2030, Kao aims to empower at least 1 billion people, to enjoy more beautiful lives. Kao also
strives to have 100% of its products leave a full lifecycle environmental footprint that science says our natural
world can safely absorb.

Please visit the Kao sustainability website for more information.



https://www.kao.com/global/en/newsroom/news/release/2023/20231129-001/
https://www.kao.com/global/en/sustainability/

About Kao

Kao, a Japan-based manufacturer of personal care and household products, cosmetics, and specialty chemicals
creates high-value-added products and services that provide care and enrichment for the life of all people and
the planet. Through its brands such as Attack laundry detergent, Bioré and Jergens skin care products, Laurier
sanitary products, Curél, SENSAI, and MOLTON BROWN cosmetics, and Oribe hair care products, Kao is part
of the everyday lives of people across Asia, the Americas, Europe, the Middle East, and Africa. Combined with
its chemical business, which contributes to a wide range of industries, Kao generates about 1,630 billion yen
in annual sales. Kao employs about 32,600 people worldwide and has more than 130 years of history in
innovation. As an enterprise that provides products people use on a daily basis, the Kao Group takes
responsibility to actively reduce the environmental footprint of its products throughout the product lifecycle.
This is laid out in Kao’s ESG strategy, the Kirei Lifestyle Plan, which launched in 2019.

Please visit the Kao Group website for additional information.
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